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Chapter 7: Economic Perspective
Discussion and Writing Questions

1. With specific examples, explain and describe the complex and interdependent relationship between consumers, advertisers, media companies, and media employees.

2. Identify and explain economic strategies used by the media industries and their implications in regard to media literacy.
3. Considering the complex and interdependent relationship between consumers, advertisers, media companies and media employees, what other three characteristics are at play?  What influence do they have in the negotiation between these relationships? [Note to Instructor: These questions help students to think in more detail about how the relationship is dynamic and interrelated, that there are often cross-purposes, and different markets].

4. Describe the difference between consumer’s default versus media literacy strategy when consuming media.  Explain.
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